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Intersnship registration

· Internship as part of the Master « Business Communication » (3 ECTS credits for at least 4 weeks at 100 %, 6 ECTS credits for at least 8 weeks at 100 %)


Internship information:

Intern’s name:  ______________________________

Company or organisation where the internship is being carried out: ______________________________________________________________________________

Department / Field of activity: 	__________________________________________________

Main tasks:*	______________________________________________________________

________________________________________________________________________________

________________________________________________________________________________

* Internships involving editorial work in the media and in the fields of public relations, organisational and corporate communication, as well as market, opinion and media research, may be validated as part of the above-mentioned study programmes.

Employer representative:  ________________________

Internship duration: ________________________ 	Workload: ________ %


Conditions for internship validation:

No later than one month after the end of the internship, the intern shall write an internship report in accordance with the guidelines of the Department of Science and Media Communication (see Internship page on the DCM website) and submit it, together with a certificate of employment, to the department's academic advisor. If all conditions are met, the advisor shall sign the form provided for this purpose, recommending that the Faculty validate the internship as part of the student's studies.
The employer undertakes to issue the intern, immediately after the end of the internship, with a work certificate indicating the content and areas of activity of the internship, as well as the actual duration and rate of employment. 

Place, date and signature:

Intern:	Employer representative:	University representative:

________________________	____________________________	__________________________

________________________	____________________________	__________________________	
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